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financed by VW, Scouts are slated to be built in a new
42 bhillion factory being erected near Columbia, South
Carolina, that, it is said, will also handle contract man
ufacturing for other VW divisions.

Ihe way VW dealers see it, resurrecting Scout is less
about capitalizing on any goodwill surrounding the old
ix4 and more about creating a legal separation from
Volkswagen, “1 was very disappointed,” said Gene Lan
whose family dealership in Glastonbury, Con
ecticut, has been selling VWs for 56 years. “For years

\d asked and talked about pickups and
us and promise us, ‘Oh, we'll look
hing that bothered the dealers the
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5 dealers. “We really be-
ng to be our big differen-
iappened there,” he said.
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WHM? We were promised we’re gonna be carly to the
('I('c'lrn'A;(nnl(‘, the ID.4 will come out and we have all
kinds of product coming out after that and we're going
to beat everyone outside of Tesla to the market. Which
really didn’t happen. We just received the Buzz, which,
our first look at that type of vehicle was 2001 in Wolfs
burg, so it took 24 years to get to us.”

Scout could be the precursor to more “new” electric
brands that could upend the traditional dealer model.
VW is also exploring selling EVs in the U.S. under its
Spanish performance brand, Cupra, via “a new distri-
bution model,” announced Wayne Griffiths, CEO of
Cupra and SEAT, two of VW’s overseas brands.

Langan sold off two VW stores after the diesel scan-
dal. “Our brand was turned upside down; we didn’t
know what was going to happen. Then for this to hap-
pen, it felt like kind of a slap on the back of the head.”
In going electric, VW seems intent on turning its brand
upside down again—along with the dealers who have
stuck with it through some thick as well as an awful lot

of thin. // Aaron Robinson arobinson@hagerty.com
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